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‘What to watch BN

W111 shaken consumers regain conﬁdence‘?
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The summer swoon_and first

10% correction for stocks in four-
_,years put a dent in consumer -
. @éonﬁdence last month. .

" #"«Wall Street is hoping the US.
market’s nearly 8% rally off of its

&ugust lows was good enough

cfﬁaWs ‘to get consumers feeling
go“od about the future again.
The latest data point on con-

sumer confidence will be released’

Friday at 9:55 am. ET, when the
“University of Michigan goes pub-

“. 1 lic with its preliminaiy reading of

its October consumer sent]ment

- index. -

Wall Street is expectmg aslight
_rebound in confidence to 88.5, up

from the final September reading .

of 87.2. That small increase puts

.. eonsumer sentiment back on the’

ikt

~ right track but well below the 98.1

final level in January, when the -

~ mood of consumers measured by
" the school was at its highest since
- 2004,
Confidence is a key 1ngred1ent ‘
needed to keep the economy in |
“growth mode and stock prices in |
" rally mode. When consumers feel
+ good about the fature, it tends to
bea posmve reinforcing’ ‘trend. A ¢
confident consurmer is more like-
"1y to.dip into his wallet and: buy
things sucli as'a new car or refrig-

erator or a coveted dream vaca-

tion.

selling in financial markets,

With the key upcoming hohdhy

shopping season almost here,

Wall Street will be watching to

see “if consumers feel gtmd

enough about their financial posi- -

tion to shop "til they drop. -

Confiderice also puts stock in- -
vestorsina risk—taldng mood and *
prompts more buying rather than .




