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PENDLETON Upstate
counties should zero-in-
on four target industries
to attract business, a new
Upstate Alhance marketmg
strategy shows.

Alliance ofﬁc1als rolled
out Friday a study that was
six months in the mak'ing
The new strategy would
target cluster mdustrles re-
lated to automotlve ‘biosci-

1mplement1ng new and ef:

, fectlve marketmg tools that;_ ‘

1ency, batter-
ies and plug-in hybrids;
biosciences contains
medical devices, bioma-
terials R&D, and clinical
testing and outsources
R&D; energy includes
energy grid compo-
nents; energy solutions,
nuclear components,
"and clean energy such
.-as wind and solar; while
advanced materials
would include metal fab-
rlcatlon Optoelectron-
ics : yhotenics and
advanced textiles,
Among the tools rec-
ommended for market-
ing the region to attract
these industries, the
study recommends a

ciimnlinr liot and maama

‘,‘T@ see a group
of busmess leaders
_excited about the

 future, it makes me
excited”

120by 2015,

Gresham Barrett

_ US. congressman

and economic
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ness Cleaders from across

the region,including top
‘officials from Blue Ridge

- Electric, Duke Energy
_ |and BMW.

| Republican U.S. Con-
| gressman Gresham Bar-

’1rett, who isrunning to

‘become South Carolina’s -

ext governor, briefly
ddressed the gathering

| of movers and shakers:

“To see a group of

| business leaders excited

about the future, it gets
me excited,” Barrett said.

“There is hope. Thereis:

‘a future. Collectively we
_can change this state and

_ this nation.”

Barrett said tuich
. could be accomplished
by breaking barriers

__ “whether politi-
~ cal barriers or county

Jines,” he said.
. Consultants Amy Hol-

loway and Ed McCallum

presented details of the
new strategy. Thetwo
visited each of the 20

pment ofﬁc1als from counties in the Alliance,

 served by the Alliance,
. including Oconee and
Plckens packed Tri-Cot

a1 College’s Park

took note of the indus-

_ try already present and

assessed the counties’

for new marketmg strategy for busm@sses

Upstatc Al

| Strehgths and weak-

nesses.

After involving more’
than 200 people in the
process and gathering
the information, the con-
sultants forged the new |
strategy. .

“The strategy takes
the current Upstate
strengths and builds on
what we. already have
Holloway said. . «

A Virginia transplant
who now lives in the
area, McCallum said the

__timing of the study, com

ing as it does after most
economic experts have
said the recession is
over, could not be better.
“We're going to see
things happen here,”
McCallum predicted.
“Tt'sa great time to do

' somethmg

Within each of the
targeted industries the
study also included a
related cluster.

For instance, auto-
‘motive includes diesel
power train, boutique
and specialty original
_equipment manufactur-
ers, and automotive
research & development
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t company database ame-
dia database, a dedlcated
- Web page and micro-
sites, which are smaller
Web pages similar in .
function to an interac-
tive brochure.

The study also recom-
mends the hiring of four
full-time target indus-
try managers and the
creation of four target
industry task forces.

It also calls for a 45

percent 1ncreas’e in the

Upstate Alliance’s budget
to $2.5 million, which

would put it in the ball-
park with other regions’
marketing budgets.

The study could not
overemphasize the need

toleverage the presence

of Clemson University as
a pitch to attracting new
business to the area.

In a concluding pep
talk, Upstate Alliance

CEO Hal Jo nson 1ssued,

a call for support for the
new marketing plan. = -
“We have to invest,” -
Johnson said. “It’snota
cost, it’s an investment.”

He too stressed the
importance of Clemson
University. .

“Clemson is the dot
connector to our strat-

egy,” Johnson said.
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