Consumers get shopping

Customers load ina 60" television at the Los Feliz Costco WHﬁFééale-stbreEan-
dale, Calif., Shoppers shrugged off gas prices to give retailers a strong March.

Strong retail sales
reported for March
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NEW YORK — The

Eﬁtﬂlﬁ[ﬂlﬂ remvery

off wurmes aht}utlugher
gas prices and treated
themselves at the mall
last  month.
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Secrel reported surpris-
ingly good sales Thurs-
day, and analysts said
people would have spent
even more but for the *
late Faster,

The results were the i

Jatest economic report to

come in better than éx-

pected. The private sec-
tor added more than
200,000 mhs in each of
Fehruar:,r March,

and the unemployment
rate has fallen more than

a full percentage point, to

'Sﬂpercent.mmstfuur

months.
Consumer spending,

er which maltes up 70 per-

> cent of the economy, is
re< crifical to the recovery.
The more shoppers
. 5pem1 the more compa-

nies good abeut
ramping up production,
which means even

adding workers, who

spend more money.

There are signs now

that the cycle is taking

off. Ajay Banga, the CEO
and president of Master-

Card Inc., told The Asso-
mated Prm&mttheras

ployed, mmpared with
the 10 (pemant) who are
not, no longer believe
that their jobs are at

risk,” said, “And
m&ﬁasﬂmgeﬂ -
spen com-
pared with six or nine
months ago when
there was a fear”
{}mll.revmunatm
jor retailers rose 2 per-
cent over last March,
according to the Interna-
tional Council of Shop-
ping Centers. Many anal-
had itto be

tually ﬁm’-m decline slightly.

The figures are based on
stores open at least z

yEear.
‘There’s still plenty for
retailers to worry about,
Gas now averages more
than $3.50 a gallon in al-
most every state, and
fund Iner:ps getting more
But “jobs
. and that is what is
determmug:he:undmiy-
ing strength,” said Mi-
chael P Niemira, chief
economist at the Interng-
tional Council of Shop-!
ping Centers.



