Southwest’s wings bear

big hopes

Airline’s plan fo
serve Upstate
could be boon for
jobs, business

By David Dyhes
find Ben Szobody
STAFF WRITERS

Southwest Airlines’ deci-
sion to bring service to
Greenville-Spartanburg
and Charleston could be a
{najur catalyst for recruit-
ing new business and jobs
to South Carolina, and it
could break a logjam of
economic frustration in the
Upstate, which has strug-
gled to atiract corporate
headquarters.

The airline’s decision to
fly to Greenville-Spartan-
burg International Airport
isa “real breakthrough™ for
recruiting business,
Greenville Mavor Knox
White said, citing coanver
sations with corporate
headquarters that “dis-
solved" over air service
concerns while other pro-
spects never showed up be-
cause of the high cost of
{ares,

_“They just check Green-
ville off the list,” White
said.

While neither White nor

| County Council Chairman

'Butch Kirven would dis-
‘cuss specific  prospects,
Rep. Dan Cooper of Pied-
mont, chairman of the
'House Ways and Means
Commmittee, told The

See CARRIER on page 5A

R

> |

L R P = Fmaam o f “thErE
were five projects within
Greemville County, three
within the cily that were
significantly tied” to South-
west’s decision.

‘] think it could help
make those decisions 1o
come here and maybe
bring some headquarters
here,” Cooper said.

Southwest said Tuesday
it intends to serve Green-
ville and Charleston begin-
ning next year.

Southwest said it will re-
lease details regarding
start dates, destinations
and fares, and number of
departures at a later date.
Airline officials said serv-
ice won't be dependent on
pending legislation to pro-
vide air-service subsidies.

“We look forward to
serving the Palmetto State
with Southwest Airlines’
unique brand of genuine
hospitality, great value, a
robust and reliable flight
network, and our terrific
employees who deliver ex-
cellent customer service,”
said Dave Ridley, South-
wests senior vice presi-
dent of marketing and reve-
nue management.

Southwest reported a
profitable start to the year
with its first-quarter 2010 fi-
nancial results last month.
At that time, Southwest
said overall demand re-
mained strong, resulting in
a record first-quarter per-
formance for load factor,
passenger yield, operating
unit revenue and passen-
ger revenues.

Southwest attributed the
performance to making
the most of its network and
revenue management ef
forts, which. also have al-
lowed it to grow in destina-
tions without growing its
fleet of Boeing 737 aircraft.

‘L'he carrier intends to con-
tinue that growth strategy ‘ t
in 2011, keeping its capacity | bottom line

relatively flat with 2010.

“The presence of South-
west in the Upstate will
have a positive impact on
business recruitment and
retention which will im-
prove the overall quality of

' ﬁfeforﬂleciﬁzens of the re-
gion,” said Roger Milliken,
chairman of the GSP Air
port Commission.

“I'm confident that this is
only the beginning of a
g-n_aatn cupimmﬁty pariner-
ship," said Sen. Jim DaMi
nof, RS.C, “South Carolina

| i already one of the best
places in the world to do
business, but the addition
of a new low-cost air carrier
will make a direct, positive
impact on our ahility to at-
tract new companies, in-
vestments and jobs."

“Southwest Airlines be

ginning service to South

Carolina is good news for

our state, our economy,
and the traveling public,”
said Sen. Lindsey Graham,
RS.C

Southwest’s girline mod-
¢l enhances Greenville's
business appeal because it
flies big jets and offers su-
merous  connections, Kir
ven said. Regional airlinés,
using smaller commuter
aircraft, now provide most:
of GSP's service. Airfares
at the airport have been
among the highest in the
nation.

‘When it comes to the
highly competitive chase
for employers such as the
high-tech types that might
locate at Clemson Universi-
ty’s International Center
for Autormotive Research,
White said city officials
have tried to talk around
the subject but that the lack
of efficient service has re-
mained a “very difficuit
hurdle to cross.”

It will now be easier to
getin the door, White said,

It also could significantly
lower the cost; of air travel
for businesses operating

M

the Upstate, cuffing ex-
pénses and increasing the

“Tye never had anybody

that has come to Greenville
and not been blown away
by what they have seen
here in terms of the vibran-

- quality of life, of course
geqdowntown, the can-do
attitude, all those kind of
things,” said H. Lynn Har-
ton, president and chle;f EXe
ecutive of The South Finan-
cial Group, a Greenville-
based bank holding com-
pany.
“From a corporate relo-
cation perspective, it you

—_— T
go down the block and'J
check off what you want to
have, you've got every
thing except great trang
portation,” Harton said. “It
is difficult to find good
flights to the places we
need to go, I need to go."

“I could not be more ex-
cited,” he said of South-
west.

Dick Wilkerson, chair-
man and president of
Greenville-based Michelin
North America, said his
company “has a high vol-
ume of business travel to
and from Greenville. We
welcome any news that of
fers more options, brings
more competition and
helps lower the cost of air
travel.”

He added, “New carriers
and new routes not only
help lower airfare prices
across the board but also
allow our people, custom-
ers and suppliers to travel
more efficiently. Michelin
welcomes Southwest Air-
linesto the Upstate, and we
look forward to their new
services here and in
Charleston spurring fur-
ther growth in our state
econormy.”

Dale Hill, chairman of
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About the fleet

@ Southwest currently operates 545 Boeing 737 jets.
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737-300 180 137
737-500 25 122

737-700 340 137
As of July 31, 2009

m The fleet has an average age of appmxirpateﬁ{ 10 years.

m The average aircraft trip length is 647 miles with an aver-

age duration of one hour and 53 nunute?.

@ Each aircraft flies an average of 6.5 fiights per day, or

almost 12 hours and 15 minutes per day.

= 3,200 daily flights between 68 cities in 35 states.

i electric bus maker Proter-

| ra Inc,, which isplanning to
build a factory in Green-
ville, called the news “fan-
tastic” for him and his em-
plovees who travel be-

| tween Greenville and the

company’s headquarters

in Golden, Colo.

“It means | can get here
faster, cheaper,” Hill said.
“Right now, a round-trip
ticket can be as much as a

Spurce: Southiwest Airlines

thousand dollars if you go

through Charlotte. And if
Southwest keeps their pric-
ing structure like the rest
of the nation, I can do that
for about $300 most likely.”

Richard Dillard, spokes-
man for Milliken & Co., the
Spartanburg-hased textiles
~and chemicals giant, said
‘that “as news of landing
- Southwest began to spread
l1;his afternoon, there was

ple who travel.”

He added: “I think any
business in our arez will
benefit from the impact of
lower fares from business
travel. There’s nothing but
a posifive effect from this.”

A travel industry expert
told The News that South-
west is likely to enter the
market on a limited basis,

real elation from our peo-

while looking to expand
service.

“Southwest executives
are geniuses af identifying
opportunities,” said David
Rowell, publisher of The
Travel Insider. “What you
have with them is the nose
of the camel first peering

_around the tent. If their first
flights go well, you'll see
more. They don’t want two
or four flights in a market,
They want more than that.”

Rowell said it remains to
be seen how the other pri-
mary GSP carriers — Del
ta Air Lines and US Air-
ways — respond to South-
west.

“They can either join the
fray with lower fares and
more flights. Or they can
wash their hands and pull
out of the market,” he said,
adding he doesn't expect
Southwest would displace
the other GSP carriers.

In all, he said, Southwest
is a “heads you win, tails
you don't lose situation.
You'll get more service,
better fares and closer to
the rest of the world” in air
travel.

That Southwest made its
announcement without an
incentive agreement in

The county has already
set aside $1 million for a
tourism-related economic
development project that
Kirven has said could help
lure an air carrier.

The money’s still there,
and Kirven said Tuesday it
could now be: used else-
where.

Ultimately, Kirven said
he believes Southwest
studied the market and
made its own business de-
cision.

The airline may have
liked to have the incen-
tives, but the longer the
legislative debate dragged
on, the more counterpro-
ductive it became for
Southwest, Kirven said, so
executives rnade a move

‘that took incentives off the
‘table.

Ben Haskew, president
of the Greenville Chamber
of Commerce, said South-
west's decision to fly to
GSP will be “transforma-
tional” for the airport, the
region and economic de-
velopment.

Local business leaders

. have worked since January

2009 to land the airline and
lobbied for state incentives
targeted to drawing the air-
line to South Carolina,
Those incentives won't he
needed, airline officials
said.

“It’s a terrific win for us
and we think it's going to
be a terrific win for South-
west Airlines,” Haskew
said.
Dallas-based Southwest
serves 68 cities in 35 states
andisthelargest U.S. carri-
er based on domestic pas-
sengers flown. It operates
more than 3,200 flights a
day and has more than
35,000 employees. :

A Federal Aviation Ad-
ministration spokeswoman
said the agency will review
Southwest’s operation
specifications,  including
the type of aircraft to be
used at GSP and Charles-
ton, airport faciliies and
maintenance and fueling
requirements.

W Reporters Tim Smith and
Rudelph Bell contributed to
this story.
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_ " DAVID ZALUBOVSNG  The Assoclaiad Press
' Business leaders say Southwest's arrival in the Upstate could give a huge boost to attracting new co g

Bzt file
“We look forward
to serving the Pal-
metto State with
Southwest Air-
lines’ unique
brand of genuine
hospitality.”
Dave Ridley, Southwest

senior VP of marketing and
' revenue management

o 0LSON / St
mlﬁ?_:andieﬁhﬁelhy,fmm Austin, Texas, say they love Southwest’s customer service
and its policy of not charging for baggage.




