Retallers bask in sales glow

 Shoppers check aut merchandise at Scheels department store in Springfield, IIl
Retailers are reporting robust sales as daepdlmmﬁﬁmled inshoppersinJune.

Shoppers warm to
hot deals at stores

| Cooling trend may be ahead
as higher costs passed alung

By Anne DInnocenzio
The Associated Press
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chandise helped retailers
deliver the best revenue
gains since June 1999 in
what is typically the sec-
ond-higgest  shopping
month of the year,

But pressure on stores

“Promotions were the
clear driver this month,
and consumers took ad-
vantage of some out

‘standing deals,” said Ken

Perkins, president of re-
search firm RetailMet-
rics LLC. “But that leaves
a big question mark for
_July and the backto-
school season. Will shop-
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month of stellar gains.
Retailers that serve
lower- and middledn-
come shoppers were
among the few strag-
glers. ].C. Penney, which
targets the middle in-

‘come shopper, register-

ed a sales gain that came
in below analysts’ projec-
tions and released & dis-

appointing outlook.




