Retail sales get a spring boost, see

-Paul Davrée,un 7
@Pdmﬂdsemasat
TUSA TODAY

’ Retarl sales - bounced back
strongly in -April as shoppers fi-
nally opened their wallets in a
sign the economy may plck up af-
ter a weak first quarter. ~- -
Overall sales ]umped L 3%,
their: biggest rise since March
2015, because of hlgher gasolihe
prices and 4 surge in auto sales,
the Commerce Department said
Fnday Economists expected a
.0.8%rise.
Auio sales _]umped 32%, re-
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largest rise in 13 months,

push economlc grewth to near
8% at an annual rate in the sec- .
ond quarter. up from the first-
quarter’s meager 0 6% rise.

] B

versing March’s decline. And gas-

oline station sales 1 rose 2.2% amld
rising prices.

Excludmg those two vnlatlle
categories, shopper’ purchases
still increased-0.6%, more than
the 0.3% ecorniomists expected.

The increase wag broad-based,
with sales rising 0.9% at food and

‘beverage stores; 0.7% at furniture

stores; 1% at clothing stores; 0.9%

at health' and’ personal care

stores; 0.3% at -bars and restau—

rants; and 2,1% online: :
Sales were sluggish in the first

quarter despite solid job and in-

come growth, low gasoline prices:

and reduced huusehold debt.
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Many- Amemcans socked awa},
their extra ¢ash, pushing the dav-
ings ‘rate to a 12-month’ high.

-Some economists plamed mayket

volatility early in the year. But
consumers were finally expected
to splurge as the weather warmed
inAprit.. .-

With weak exports and slug—
glsh business . invesiment. ham-
pering the economy, analysts are
looking to consumers to propel
growth the rest of the year. Con-
sumet -spending. makes up about
70% of econoinie activity.

Economist Steven Murphy of
Capital Ecobomics says he. ex-
pects strong consumptlon to
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“Recent ¢laims of the demise
of the US. consumer have :been
greatly exaggerated,” he wrote in
a rote to chents



