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Retail ‘sales fell 0:3% 1t
tember, sparking 2 stock sell-off
in October. :
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«[yiscretionary spending im-
proved, gignificantly, gending a
clear signal that this holiday retail
scagon - is looking significantly

brighter,” said Chris Christopher, |
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Sales were brisk at clothing |

| stores, rising 0.5% compared with !
" September, Sales increased solid- |

ly at furniture and health and’
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stores.” Sales fell -

1'6% at electronics and appliance

has been tempered by modest av-

about 2%, tainting a recovery that
has - accelerated amid stronger
investoment, : : .

. Plunging gas prices since July

boosted consumer confidence to :

| retailers after surging in Septem- ..
ber on the rollout of the iPhone 6.
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Shoppers walk 5th Aventie i_nNe'W York on Nov. 29, 2013.

- Ford::Eliéiqgs are on'display
' May 8, 2013, ata dealership in
" Zelietiople, Pa, Gas for them
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a sevell-year: high and prompte
cconomists to predict that con
sumers will spend much of th
fuel saving§-on other purchases,f
juicingholiday sales. AR RN
Gas pricés average $2.91 a gal-§
lon nationally, down 78 cents)
from 2014’s $3.69 peak.
which’
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0.5% gain in same-store sales; the
retailér’s first quarterly sales gain
since 2002., . . K

Lower ga§ prices — Tikély to
bottom out at about $2.79 a gal-
lon by mid-December, according
to price fracker gasbuddy.com —
will probably provide a-boost to
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they are more likely to increase
© “Qur surveys over the past two
years show that gas prices clearly
play & major role’ in consumer
sentiment about the economy,”
NAC?S gpokesman Jeff Lenard
said. ‘
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