Consumers focus on essentials
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Costco Whaolesale Corp. S revenue at stores open at leasta. year climbed 13 per-
cent in May, surpassing Wall Street's expectations.

Pinched by gas,
shoppers pull back
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pulling back on'spending
on diau‘ehumry items
like clothing and home
guads as gasoline aur}
groceries eat up more o
their paychecks.

Those pressures led
many refailers on Thurs-
day to report only mod-
est revenue increases in
May, the |atest sign of the
economy hitting a soft
patch.

Retailers that cater to
wealthy shoppers and
warehouse clubs like
Costco that also sell gas
reported the biggest
gains.

Most of the spring,
consumers seemed to
shrug off rising prices,
Now, gasoline at more
than S1 per gallon more
than last year and higher
grocery bills are “finally

taking a hite_ and affect-

ﬂlg& sales,” ?ui Ke;:f Per-
president

search firm Retail Metn-

cs. “It definitely raises

the caution flag  going in-

to the summer.”

Revenue rose 54 per-
cent overall at stores
open at least a year
among 27 retailers,
according to the Interna-
tional Council of Shop-
ping Centers. Excluding
gasoline, the figure rose
3.7 percent.

That was within the 3
percent to 4 dpercerg
range expected, sal
Mike Niemira, ICSC
chief economist and di-
rector of research.

“On the surface, the
numbers look pretty
good,” Niemira said.
“But it is being driven by
a very narrow set of re-
tailers.”

The figures are based
on revenue from stores

open at least one year, a
key indicator of 3 retail-

-er's health because it ex-

cludes results from

stores opened or closed

during the year.

Niemira expects the
June revenue figure to
tise 3 percent to 4 per-
cent, excluding fuel.

The May results follow
disappointing economic
reports on unemploy-

‘ment, housing and con-

sumer confidence that in-
vestors worry indicate a
softening of the econo-
my. The Dow Jones in-
dustrial average skidded
280 points Wednesday,
losing more than a quar-
ter of the year’s gams on
rising economic fears,
and fell again Thursday,
Consumer spending is
closely watched because
it accounts for about 70 .
percent of U.S. economic
activity and is critical for
a strong economy;




