 throtgh’ Asheville; Gre ¥
i 'Carl "S_andburg Home _N

1ia are the. Ble Rldg Patkway,
Smok.‘

_ only two of the most beloved national parksinthe’s “ti

- country, but they als¢ draw.in the big bucks, ..~ : 3 istor: '
: . Courthouse: N atlonal M111tary Park Moores Creek L
National Battlefleld, and erght Brothers Nation-

. al Memorial. " .

- The réport showed the Blue erge Parkway, L
whlch spanis 469 miiles of roadway from Cherokee ;" =
to Shenandoah National Park in Vlrgmla, brought c

Visitors spent'more money while visiting the

Blue Ridge Parkway last year than in any other na-

‘tiona] park.
So’says a_ne
which shows almost 17 million visitors to national

~ parks in North Carolina; spent $1.1 billion in the .-
state in 2014, Thiit spending resulted in 18,528 jobs |
- and had a ¢umulative beneﬁt to the state economy.

of $1.5 billion,
" “The national. parks of North Carohna attract

visitors from. -across the country and around the -

_world,” regional director Stan Austin said in a

- statement. “Whether visitors come to explore the
natural and cultural aftractions along the Quter
Banks, or enjoy the poetic, pursults of Carl Sand-
burg with a visit to liis home, visitors come to hiave
a great experience, and end up having an econom-
ic benefit to the communities they visit,” .

‘ The new report shows that national park tour~_ i
© ismis asignificant driver in'the national economy
-— peturning $10 for every $1 invested in the Na- .

tional Park Serwce——andamg faetor in the. state s
_ economy as well, off1c1a1s said.

National Park Servme report I

in the biggest bang for the buck. -

102014, park visitor's spent an estlmated $863 5 i
_,m1lllon in local gateway regions.whil siting the
Blue Ridge Parkway. Thosé expendltures support-

ed 14,000 jobs, $408.8: million in' labor income,
$678. 6 million in value added (a measure of contrl-

bution of Nationl Park Sexvice visitor spending to

the Gross’

‘nity) for.a total'of $1.2 billion in economic output in
E communities surrounding the parkway

Domestic-Product of a reglonal econo-

The parkway, was the second-most v1s1ted park

“in 2014, with nearly 14 million visitors.
Spendlng is up more than 10 percent last year -

over the year before, said Leesa Brandon, park-

way spokeswoman, In 2013, visitor spendmg was.
"$782 million. Jobs supported by the parkway are
_also up, from 11, 283 in 2013, to 14 020 last year



