layed during the Great

and its aftermath, Consumers are
‘buying more cars and appliances.
Cumpmmammmﬂngihmﬂumi
gl machinery and computers.

The release of that pent-up de-
mand gives manufacturing a kick
‘that isn't visible in some other cor-
nersof the economy, Manufacturing

See FACTORIES, Page 2E "




2E greenvilleonline.com

SUNDAY, FEBRUARY 19, 2012

FACTORIES

Continued from Page 1E

was hit parficularly hard by
the recession. Consumers
postponed buying cars, re-
frigerators and flat-screen
TVs, even as they continued
to visit doctors, get haircuts
and pay utility bills.
Factoryocutputgotofftea
robust start this year, and it
ended last vear with the fast-

est growth in five years, the
Federal Reserve said
Wednesday.

Those were the hest
back-to-back monthly per-
formances since summer
2009, when the recession
ended, according to Jona-
than Basile, an economist at
Credit Suisse.

Manufacturing is deli-
vering an outsize benefit to
the economy in key ways:

» Jobs: About 9 percent
of the nation’s jobs are in
manufacturing. But last

year, factories added 13 per-
cent of new jobs. Andin Jan-
uary, about one-fifth of the
243,000 net jobs the econo-
my created were in manu-
facturing,

Factory growth hag also
helped to increase hiring in
other industries such -as
shipping, warehousing, de-
partment store sales and au-
to sales. Railroad operators
like Umnion Pacific have
stepped up hiring as their
shipments of cars, machin-
ery and other equipment
have climbed.

The hiring has boosted
struggling Midwestern
states such as Ohio and
Michigan, which will likely
bebattleground states in the
presidential election.

» Wages: Average hour-
ly pay for factory workers
miking durable goods, such
a5 autos, was $20.15 in Janu-
ary, according to the Labor
Department, That’s above
the average of $19.37 for the
broad service sector, mean-

ing that each new manufac-
turing job, on average, fuels
more consumer spending
than doestheequivalentnew
service-sector jobs.

The service sector, which
employs roughly 90 percent
of the private-sector work=
foree, includes restaurants,
hotels, retailers, financial
service firms and construc-
tion companies.

» Confidence: As Clint
Eastwood’s Super Bow] half-
time ad for Chrysler (“Our
second half is about to be-
gin”) showed, Americans
are thought to respond more
emotionally to a rebound in
manufacturing than in cther
sectors, The perception that
American manufacturing is
healthy again could boost
confidence in the economy,
some analysts say.

Jeffrey Bergstrand, a fi-
fance professor at Notre
Dame University, calls it
“Factory nostalgia” but says
that it is “economically le-
pitimate”



