Airport's lures for Southwest worth about $4 million
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Greenville-Spartanburg
International Airport en-
ticed Southwest Airlines

worth abott 54 million,
money airport officials said
was necessary to help lure
the low-fare carrier to the
Upstate,

"It is imperative that air-
ports be able to offer incen-

president and chief execu-
tive officer, told Greenville-
Online.ccom. “Most  air
ports provide some level of
mcentives.”

To attract Southwest,
GSP putl on the table fee

worth about $1.4 million
annually; capital improve-
ments to the counter and
office space the airiine
would use, about 51 mil-
lion; and marketing help,
he said.

Airline requirements for
its GSP space included the

Incentives help land

square-foot operations of
fice and the refurbishing of
a ticket officer, ticket coun-
ter and baggage service
arca.

Local and state tourism
organizations also provid-
ed enticements, with
groups in Greenville, Spar-
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. travel markets and lead to
| lower fares among the car-
\riers already operating

here.

GSP had some of the
righest fares in the courn-
ry, leading scores of trav-
Jers to drive lo Charlotte

growing by about 48 per-
cent over the past year, a
mte Edwards anticipates
can be maintaineil during
the airline's first 12 months
of service. Some of the in-
creased traffic, as well as

wards said. That assistance
worked out to about
850,000, said Rosylin West-
on, airport spokeswoman.
“The formula is the same
for any airline,” she said,
adding that it involves fac-
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of |ingand marketing ahead'of
the carrier’s March 13
launch, according to The
Charleston Post and Couri-

er.

The airport waived land-
ing fees totaling about
575,000 for Southwest for
one year It also paid
$150,000 to redevelop the
Dallas-hased airline’s ter-
minal area and amother
$10,000 for marketing, the
newspaper reported.

“We are trading pennies
for dollars,” said Chip Li-

mehouse, chairman of the
aviation authority, “Thisisa
very good business deal
for the Lowcountry, and I
will take that deal all day
long.”

Limehouse said the vol
ume of flights has in-
creased 30 percent at
Charleston International
since Southwest arrived,
with much but not all of
that attributable to the dis-
counter. =

He said about 5 percent
of the gains have come
from other airlines increas-
ing service and dropping
fares.



