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Mary Sellers has spent 20 years working in science museums i lowa and Flerida. The new president and CEO of the Upstate Childreri's
Museum has been on the job In Greenville for about two Wweeks.

For Upstate Children’s Museum’s
new leader, it’s all about learning

By Lillta Callum-Penso
STAFT WRITE
Ipanso@graanyiisnsws com

pise has never much

bothered Mary Sellers.

W The new president and

CEQ of the Upstate Children's
Museum is at ease walking
through throngs of kids who
are excitedly exploring the
hands-on exhibits, After 20
years in the museum world,
Sellers has grown accustomed
to what she calls “the sounds
of learning.”

The handson learning con-
::ept‘ia the thing that has kept

in science museums
throughout her career, from
The Science Center of lowa to
the Orlando Science Center to
The South Florida Science
Museum,

It might seem an odd path
for someone who admits to not
liking science much as a kid,
but sometimes, says Sellers, it
just takes the right kind of
materials,

“There are some complex

principles that are on the floor
here . ... You see these 4- and
Syvear-olds and they start ex-
perimenting, and they may not
have the formal word for what
they're doing, but they can tell
vou aboul eresion, butin 4
and 5-vearold terms.”

The 44-year-old Sellers, a
Michigan native, says it wasn't
until she discovered the De-
troit Museum of Industry that
she realized she “wasn’t bad af
science.” It was merely that
the vehicle used to convey it
wasn’t working.

And with just two weeks on
the job in Greenville, she al-
ready has g ViSiOI]l fora L‘I:tr;]b
munity center of learning that
is fun for both children and
adujits. : | N

“Adults are learning how
their children learn, and
they're learning a few things
themselves,” Sellers says. ‘T,
learned I can pull myself up in BATRICK COLLARD £Siall

Ve ion.” : .
e o VeI section The nolsy sounds of children experimenting and learning
See MUSEUM on page 3C are “a nice side benefit" of the job, Sellérs 5ays.
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Sellers' vision for the miu-
seum includes extending
the learning process be-

ond its walls. She'd like to
%uﬂdmnreexhﬂaits]ikeﬁe
WTCM recording studio,
which aflows children to
take home soniething they
create. And that's part of
Sellers' other vision for the
museum, becoming “a crit-
ical element of the com-
munity and a critical re-
source for families.”

She would like to expand
the musetny's community
outreach through partner-
ships with local business,
cultural and social agen-
cies. The museum plans to
launch a scholarship pro-
gram for Title | schools in
the coming vear. The rela-
tionship is nvaluable, says
Sellers, in becoming a via-
ble and lasting part of a
community.
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‘When the museum's
board was looking for
someone to take over for-
mer CEO Jill Scott’s role, it
wanted someone who
could fill two roles, says
board Chairman James
Jones: someone with busi-
ness acumen who could
manage, but also someone
with a vision for furthering
the museum's reach in the
community. Among the six
candidates the board inter-
viewed, Sellers stood out,
Jones says.

“When [ was introducing
her to the staff T told them
this: If you had just looked
at her résumé, that would
have been enough. If you
had just met her and saw
what type of person she
was, that would have been
enough. If you sat down
and listened to her vision
and where she could take
this museum, that would
have been enough. Put all
three things together, and
it was a very easy decision
fo make.”

On a Wednesday after-

noon after a night of no
sleep, Sellers is surprising-
ly alert. When a flight from
Florida was canceled due
to bad weather, she drove
back to Greenville, arriving
at 5 am. At 1330 p.m., she
has been in meetings all
morning and has a few
more scheduled for the
afternoon. A barely eaten
=alad sits alop the deskina
halfunpacked office. But
Sellers seems unfazed by
the kid frenzy around het
and admits only to alove of
Diet Mountain Dew.

‘The kids' cacophony is
“actually a nice side bene-
fit, to go out on the floor
and they're screaming and
they're learning,” says Sell-
ers, the youngest of six
kids. a

“I come from a very big
family,” she says with a
laugh. “So this is like heing
at Thanksgiving at my

house, coming to work ev- |

ery day.”

® Lillia Callum-Penso can
be reached at B64-298-3768.




