ccess of Ram Cat Alley is 0

Expanding on the su

“pestination Oconee” \
also made for Walhalla and Westminster,

ism init ' d by county council this we
A ac:: \;Pvtee“ a: the cot!mty as a whole,

National Heritage Corridor to develop the

“If we're going to do
this, there needs to be
residents — maybe one or
two from each district —
that would have a say-so
in this thing,” he said.

County administrator
Scott Moulder suggested
creating a “Destination
Oconee” committee that
would be chosen similar
to other committees in
the county, and council
amended Cain’s original
motion before voting
unanimously in favor.

While council was
unanimously in support
of the plan, some residents
who spoke during public
comment were not.

One resident who spoke,
Mike Hamor, said addi-
tional tourists using the
county’s natural re-
sources would ultimately
spoil what made Oconee
special.

“We can’t even handle
what we’ve got — let alane

bring more people in
here,” he said.

Another resident, Don-
na Linsin, said the plan
would force businesses
into complying with its
requirements, which
could hamper their ability
to operate.

“This will only eat into
the profits of the business-
man, while the customer
is paying higher prices for
goods and services,” she
said.

Other residents attend-
ed the meeting in support
of the initiative, however.

Darlene Greene said
implementation of the
branding outlined in the
plan would help promote
the scenic features of the
county.

tourism-driven branding and marketing plan.

&

“In addition to advertis-
ing our county’s natural
resources, we must also
invest in our county’s
infrastructure,” she said.
“We need better signage,
entrances built to our
highways (and) imple-

mentation of countywide

codes to ensure con-
trolled planned growth
that is in keeping with
the ‘rustic elegance’
theme proposed in the

. plan.”

After voting to pursue
the plan, council directed
Moulder to begin up-
grading signage on main
corridors leading into the
county. The two primary
locations for those signs
were U.S. Highway 123
from Clemson and S.C.
Highway 11 from Pickens
County. ~

Moulder told The

JESSICA NELMS | THE JOU:'NAL
i itv of Seneca included in the

depabil gt dh ety :I:f ;‘l;::ilftiz:_recommenda-tions were

all of which partnered with the S.C.

Journal on Wednesday

he would begin by getting
price quotes and taking
inventory of sign loca-
tions to determine if any
additional right of way
would be needed to install
the larger signs.

“The conceptual plan
gives a couple of exam-
ples of signs which could
be used, so I will need to
obtain approval of which -
particular design they
like most,” he said,

Moulder said he believes
at least five new signs will
be purchased and in-
stalled, perhaps including
sSome new locations where
a sign doesn’t currently
exist, as well as an old
sign on S.C. Highway 24
coming from Anderson
County.

sbradley@upstatetoday.com | (864) 973-6685



Council to create committee to guide ‘Oconee has
newly approved tourism initiative

BY STEVEN BRADLEY
THE JOURNAL

WALHALLA — Oconee will
move forward with a marketing
initiative that seeks to capitalize
on the county’s natural attrac-
tions to make it a tourist destina-
tion. . - _
Dubbed “Destination Oconée,”
the plan was unanimously passed
by county council at its meeting

Tuesday night, though not without

some-opposition from the public.
"~ The results of council’s approval

* ‘were to accept the plan’s recom-

mendations, work t_oward creating
. an advisory committee to guide
~ thelinitiative and h.egl.n grading
signage on the major thorough-
fares leading into the county.

: Michelle McColltim, chief'exec-
~utive officer of the 8.C. Natlenal
Heritage Corrld.

the ability to
become the
outdoor recreation
destination for
the state of South
Carolina, just

as Charleston

has become the
historic destination
for the state.”

Michelle McCollum
S.C. National Heritage Corridor CEQ

nered with the county and cities
of Seneca, Walhalla and Westmin-
ster to develop the tourism-driven
marketing and branding plan
— made a presentation to council
that detailed the plan.

“Oconee has the ability to
become the outdoor recreation
destination for the state of South

the state,” McCollum said.

Among the strategies
McCollum discussed
were the need for more
high-quality accommo-
dations, improved public
access to natural attrac-
tions in terms of signage
and parking, better lake
access at Jocassee, Ke-
owee and Hartwell, and -
the need to create a “buy
local” ecampaign.

She also discussed
strategies to market each

city involved and take ad-

vantage of the assets that
make them unique.

For Walhalla, McCol-
lum suggested that the
city highlight its German
heritage, plan a spring
event similar to Oktober-
fest, develop a beer garden
and antique district and
encourage businesses to
promote the county’s new

JESSICA NELMS | THE JOURNAL
This sign on U.S. Highway 123 entering Oconee County from Clemson is
one of the signs leading into the county that council directed administra-
tor Scott Moulder to begin working to upgrade after it voted unammously
to move forward with the “Destination Oconee” tourism plan

brand (“rustic elegance”)
and the city’s proposed
tagline (“Main Street to
the Mountains™).

For Seneca, McCollum s

recommendations in-
cluded expanding on the
success of Ram Cat Alley,
creating a streetscape
plan, developing an art
and culture district and
focusing on the impor-
tance of cooperating
with Clemson to promote
local events, as well as
planning an annual arts .
festival.

In Westminster, the
plan includes improving
the backside of Main
Street, enhancing visi-
tor services with kiosks
and outdoor displays to
connect the downtown

area with the outdoor rec-

reation opportunities in
Long Creek, and focusmg
ona “market and music”

Carolina, just as Charleston has .
become the historic destination for

SEE OCONEE, PAGE A5

atmosphere with events.

McCollum also dis-
cussed funding options
such as grants and tax
incentives, as well as case
studies where similar
plans had seen success,
such as Greenwood,
Florence, York County,
Lexington, Ky., and down-
town Anderson.

District 3 council mem-
ber Paul Cain, spoke up
in favor of the plan and
motioned to accept the
recommendations. He also
disputed arguments that
the plan would put too
much government influ-
ence on the local economy.

“I own a business in this
community ...andTama
conservative and I don’t
like big government, but
the free market is sending

jobs to Costa Rica,” he
said. “When the jobs are
tied to natural resources,
those jobs do not leave. As
long as people want to go
on vacation in the United
States, this is a place that
people will come.”

District 1 member Edda

Cammick also supported
the plan, but said moving
forward with the recom-
mendations was “just a
step” in bringing it to
fruition.

“We will have plans
down the road at some
point, and they will be
‘prought to the public for
input and approval,” she
said. “I'm getting a little
frustrated with the nega-
tivity in this county.”

Chairman Wayne Mc-
Call also supported the
plan but stressed the need
for public input from resi-
dents as it is implemented.




