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Consumer confidence
surges in November

By Anne D'Innocenzio

economy in  November
bounced back to its highest
| level since July, the latest
sign that consumers are he-
ginning to feel more cheer-

ful about spending during

the holiday shapping sea-
son. _

The Conference Board, a
private research firm, said
Tuesday that its Consumer

Confidence Index rose 15
points to §6.0. That's up-

from arevised 40.9 in Dcto-

ber — the lowest level since
the recession — and the big-

gest jump since the 59.2°

reading inJuly, The Novem-
ber number is encouraging,
but far below the reading of
90 that indicates an econo-
my on solid footing.

The confidence numbers
are w1dely watched by
economists hecause con-
sumer spending accounts
for 70 percent of economic
activity.

The confidence: of U.s.
consumers. had  slipped
amid repewed fears about a
second recession. But
Americans, who have been

grappling with high unem-
ployment and a weak hous-
ing market, have shown that
they are feeling more com-
fortable spending. Over the
past weekend, for instance,
they spent more than they
ever have during the four-
day start of the holiday
shopping season;
“Consumers appear to be
entermg the holldajr season
in better spirits, though
overall readings remain his-
torically weak,” said Lynn
Franco, director of The Con-

.ference Board Consumer

Research Center.




