‘Businesses boost big ticket
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WASHINGTON — Com-
panies ordered more
machinery, computers and
communication equip-
mentin Atiglist, a positive
sign for the slumping U.S,
EComomy,

Arnincrease in demand
for those kind of longer-
lasting factory goods
suggests husinesses dare
sticking with their invest
ment plans, despite slow

| growth and weak consum-

er spending.
Overall orders for

durahle goods stipped 0.1
percent lastmonth, The
modest decline was largaly
due to an 8.5 percent
drop in orders for autos
and auto parts. In July,
demand for those goods
surged 10.2 pereent —the
biggest increass in eight
VEArs. :
Economists looked past
the headline figure and
focused more closely on a
1.1 percent increase ina
key category that mea-
sures business investiment
plans, Those are core
capital goods that are nei-
ther used for defense ner

transportation,

Another bright sign:
shipments of those goods
rose 2.8 percent, the fourth

» consecutive gain in this
category. The gavernment
looks ciosely af shipment
data when calculating,
economic growth’

" The orders were placed
and shipped In a month
when the stock mar:
ket fluctuated wildly,
Europe’s debt crisis
intensified and a raft of
data suggested the U.5.
economy was vulnerahble
to.another recession,

Economists said the

orders

| eompetitive industries, the
company which does net
spend Inses market share.,
Durable goods are prod-
ucts expected to last at
least three years. Orders
tvpically fluctuate firom
month to month,
Manufacturing had
been one of the leading
sectors since the reces-
sion officially ended two
years ago. But factory
growth slowed this spring
and summer, partly '
because of supply disrup-
tions from Japan, but
also because consumer
demand weakened.

fact that businesses kept
expanding and modern-
izing during the turhulent
month suggests many are
confdent inthe future,

“Business capital
spending is rising. There
is no recession,” said
Christopher Rupkey, chief
financial economist at
Bank of Tokyo-Mitsubishi
in New York.

“Large companies are
so cash-rich that they can
keep spending despite
lower confidence,” said
Jan Shepherdson, ehief
11.5, economist at High
Fretquency Economics. “In



