Deals may last through holidays
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Shoppers leave Abercromble & Fitch's Manhattan store. The retailer posted a 2
percent gain, well below analysts' pr'edicﬁms.

Big price cuts fuel-

modest retail gains
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yber, pected. Macy's Inc. also from the Labor Depart-

shopping in  Octo
retailers

leaving
 their weakest  pefor-
mance since April as un-
sually warm weather de-
pressed their appetite for
‘cold weather items,

Stores were furﬁaﬂ o
discount more on coats
and hats to get shoppers
1o spend. And even as the
weather cools, discounts
\nrlllbenecam:ytu];mf
pulling shoppersin,
ysts said.

The International
Council of Shopping
Centers index measir-
ing revenue at stores
open at least a wvear
showed a 1.6 percent in-
crease, the weakest
since April’s 0.8 percent
increase. It rose 2.6 per-
cent in Septembert.
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Costco Wholesale Corp.
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ance, outshining J.C. fabmurkefswealmeaﬁ It
Penney Co. and Kohl's showed the number of
Corp., both of which suf-  people seeking jobless
fered sales declines. “benefits ]umpad sharphr
“Itwas a promotionally - last week; after
driven month,” said Jha- wwimaf&edlum
ronne Martis, directorof — Against  this  back-
consumer research at ground, warehouse
Thomson Reuters. clubs and discounters
“Warm weather hurt are holding up. better
sales of fall merchandise. than stores in middle
We expect discounting s price ranges. Costco said
gnmgtubenmessarym Thursday that its reve-
drive holiday sales.” nue at stores open at
Shoppersare expected least a year climbed &
to remain fight-fisted percent in October, Tar-

with unemployment get posted a 1.7 percent

stuck near 10 percent. gain in October,
That's.why many more  Many teen refailers
stores than last vear are posted disappointing re-
pushing discounts on sults. The 2 percent gain
holiday gifts earlier, even  for Abercrombie & Fitch
before Halloween. Co. was well below the
Americans are alsobe- 5.6 percent estimate
ing bombarded with holi- from Wall Street. Ameri-
day ads on TV. Best Buy can Eagle Outfitters Inc.
Co,, for example, started had a 2 percent decline.




