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- BMW exports about 70 percent of
| go through the Port of Charl

X-family vehicles built in Greer are hel

' By Jenny Munro

BMW Group’s global
sales jumped nearly 20
percent last month, an-
other indication of recov-
ery for the 1S, and world
ecanomies.

The Group, which con-
sists of BMW, Mini and
Folls-Royce, reported a
November increase of
19.8 percent, with huge
jumps in sales of Rolls-
Royces, and a year-to-
date increase of 13.5 per-
cenl.
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Soitica: BMW.

*“That’s an indication
that the récovery, na-
scent asitis, is beginni
to bubble up,” said Sujit
CanagaRetna, senjor ana-
lyst with the State Coun-
cil of Governments.

With the strong No-
vember sales, “The BMW
Groupis well onits wayto
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reaching its target of
more than 14 million
units for this year" said
Ian Robertson, member
of the hoard of manage-
ment of BMW AG who is

responsible for sales and  ble

marketing.
Leading the charge for
the company are the new

2

WADE SPEES / postandoouriercom

the vehicles it produces in Greer to more than 120 countries worldwide, and most

ping

lead charge

8 Series and the X-family
of vehicles, the company
said. The X5 sports activi-
ty vehicle, X6 sports activ-
ity coupe and X3 SAV are
built at BMW's Greer fa-
cility.
Sales of the 5 Series ge-
dan were up 86.9 percent
while 5 Series Touring
volumes climbed 62.9
ercent. Deliveries of the
MW 5 Series Gran Tu-
ﬁsr(ri]o more than dou-

Also, BMW X5 sales
See BMW on page 3A
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rose 17.2 percent in No-
vember while the X§
maintained its high levels
ofsales with an increase of
half of a percentage point.

The company’s X1 deliv-
eries passed the 100,000
unit mark one year after
its market launch at the
end of October 2009. The
X1 is the sole member of
the X-family not built in
Greer.

On completion of a 750
million plant expansion,
production of the X8 be-
gan more than a month

ago. The addition of the
new model and the con-
tinued strength of the X5
and X6 models resulted in
BMW hiring 1,600 addi-
tional contract workers in
the last four months of the
year,

The next generation X3
launched in Europe last
month, with a debut in the
United States — the X3's
largest market — sched-
uled for January 2010, The
second-generation vehi-
cle reported “exceptional-
Iy strong new orders”
BMW said, with a total of
1,062 vehicles delivered in
November,

“Obviously, these num-
bers are coming off a year
when the numbers were

very bad,” said Ca-
nagaRetna. Al
though the growth
in 2010 is signifi-
cant, it is skewed
because 2009 num-
bers were low,

But he said
China is a dream
for sellers of all
luxury goods, in-
cluding Rolls-Royces and
high-end BMWs, In addi-
tion, “We have seen a very
impressive growth on
Wall Street, resulting in
major bonuses. Those ho-
nuses franslate into high-
end purchases.”

BMW's: success is im-
portant to South Carolina
as a whale,

About 70 percent of the

BMWs produced
d in Greer are ex-
ported, most
through the Port
of Charleston, to
more than 120
countries through-
out the world.
John Baker, ex-
ecufive director of
Greenville Works,
said recently that BMW
“is in & good position” b
cause of the strength of
the company’s exports,
Growth in the com-
pany’s two major markets
— Germany and the Unit-
ed States — was in the
double digits, 29.6 per-
cent and 25.2 percent re-
spectively, China, the Ger-
man car manufacturer’s

thir_d—largest market, ex-
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Eu_mpe. the Americas and

Sales by Volkswagen

perienced explosive 1"
growth of 104.3 percens in
| November,

J B}V_IW also reported
positive trends in other
key auto markets. South
Korea reported sales
were up 89.8 percent from
4 year ago while South AR
nca’s sales increased 32,3
percent, Japan's 154 per-
centand Ifaly's 13 percent.

| “Thanls tn our ongoing
product offensive. we are
outperforming the mar
ket and were able to ex-

‘Pand our market share
worldwide once again in
November” Robertson

said, "As we do so, we con-

tnue to aim fora good hal.
ance between our sales in

G's Audi division in-
Creased 5.2 percent while
deliveries by Daimler
AG's Mercedes:Benz, in-
cluding the Smart city-car
brand, jumped 14 percent,

BMW brand sales i
creased 19.7 percent in
November and 15 percent
for the year tp date, Mini
sales were up 19.3 percent
last month and 5.4 percent
for the first 11 months of
the yvear. The Rolls-Royce
brand continued sparing
as  deliveries climbed
164.4 percent in Novem.
ber and 259.4 Percent sg
far this year,



