2nd Seneca Fest draws huge crowd
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of the event, applauding the “backline” or
sound instrumentation behind the set, that
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“"We had a small issue with our tickets, This
was the first time that all the food vendors
took tickets instead of cash, and it's some-
thing we'll get worked out,” Lacey said. "It's
our first time, and we'll just have to tweak it.
We just didn't have enough ticket booths.”

Mayor Dan Alexander said that all facets of
the event, which was funded by sponsors and
hospitality and accommuodations tax money,
were well-attended.

“Treally feel like we took it to a higher level
this weekend. The weather was perfect, the
entertainment was great and it was the larg-

- CROWD: ‘T attribute alot of our
success to the media,” Alexander said

est crowd we've ever had at a Seneca event,”

Alexander said.

_Heattributed Seneca Fest's record atten-
dance to Events Coordinator Riley Juhnson's
advertising efforts through radin, television
and newspaper,

*Weather was a factor for the crowd, but
Riley did an excellent job of getting the word
out. It just shows the advantages of advertis-
ing" Alexander said. *[ attritnte a lot of our
suecess to the media getting the word out
about what's going on in Seneca,

We hiad a lot of peoplé coming here and
spending money in the community. That's
what we're trying to do—letting more people
know about Seneca, and bringing them here.”
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